PACKAGING
AND LABELING



PACKAGING

The package = physical container or wrapping for a product
It is an integral part of product planning and promotion

10% of the retail price is spent on developing,
designing, and producing just the package

Companies sometimes change packaging to update their
image and reach a new market
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FUNCTIONS OF PACKAGING

1. Promoting and Selling the Product

2. Defining Product Identity

w

Providing Information
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Expressing Customer Needs
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Ensure Safe Use
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6. Protecting the Product



http://www.youtube.com/watch?v=I0kS2_F69-Q&safety_mode=true&persist_safety_mode=1&safe=active

1. PROMOTING AND SELLING THE PRODUCT

Attractive, colorful, and
visually appealing packages
have promotional value

A well designhed package is a
powerful selling device
because it helps the
product stand out from its
competitors




1. PROMOTING AND SELLING THE PRODUCT

Mixed Bundling - packaging
different products or
services together

© Usually the bundle price is
cheaper than buying them
individually

_ - Price Bundling - two or
[ more similar products

WALUE PACK

g v are placed on sale for
J-' one package price




2. DEFINING PRODUCT IDENTITY

Packaging is sometimes used to
promote an image such as
prestige, convenience, or status

Can be a crucial part of the
marketing strategy,
particularly in advertising




3. PROVIDING INFORMATION

Nutrition Facts

Serving Size 1 cup (228q)
Servings Per Container 2

Amount Par Serving

Total Fat 12g
Saturated Fat 3g
Trans Fat
Cholesterol 30mg
Sodium 470mg
Potassium 700mg
Total Carbohydrate 31g
Diatary Fiber 0g
Sugars 59
Protein 5¢g

Vitamin A
Vitamin C
Calcium

Iren

|* Percent Daily Values are based an a 2,000 calorie diel.
Yrsummty\i‘dmmblhlw ar lower de

Calories: 2,000
Total Fat Lessthan 659
Sat Fat Lessthan 209
Cholesteral Lessthan  300mg
Sodium Lessthan 2, :

Gives customer useful
information on:

directions for using the
product

its contents
product guarantees
nutritional value
potential hazards

KEEP OUT OF REACH OF CHILDREN I

'/ GAUTION: HarwruL I |
SWALLOWED. SKIN AND EYE IRRITANT.
mﬂﬂTmmAvmﬁmHMwiﬁzsksﬂ £yes, mucous

" membranes and lothing, Contans Chlorine Bleach and Sodium

HﬂT mix withany oher products such s dishwashing



4. EXPRESSING CUSTOMER NEEDS

When designing packages, companies analyze
customer lifestyles and create packaging that
meets their needs for size and convenience

Packages often come in various sizes
Family size
Single serving



http://images.google.com/imgres?imgurl=http://www.globalpackagegallery.com/main.php?g2_view=core.DownloadItem&g2_itemId=61180&g2_serialNumber=2&imgrefurl=http://www.globalpackagegallery.com/main.php/v/food/soup/Campbells_Chunky.jpg.html&h=1681&w=1436&sz=1401&hl=en&start=3&tbnid=eIGG8LlAi-HN0M:&tbnh=150&tbnw=128&prev=/images?q=soup+in+hand&gbv=2&hl=en

5. ENSURE SAFE USE

Proper packaging helps to eliminate
potential injuries or misuse of a
product

Formerly glass containers are now
plastic

Childproof caps
Tamper resistant packages

COR GLOROK IR0 97}



http://images.google.com/imgres?imgurl=http://www.soschildrensvillages.org.uk/imgs/newsfeed/Pharmaceutical+drugs_889_18257745_0_0_2145_300.jpg&imgrefurl=http://www.care-mates.com/blog/?cat=3&h=225&w=300&sz=20&hl=en&start=39&tbnid=EFBaUbf9YkCevM:&tbnh=87&tbnw=116&prev=/images?q=blisterpacks&start=36&gbv=2&ndsp=18&hl=en&sa=N

6. PROTECTING THE PRODUCT

Must protect during shipping, storage, and
display

Prevent or discourage from tampering
Prevent shoplifting
Protect against breakage and spoilage




AIR TO SPARE

® Do you ever get frustrated when you buy
something and the package if filled with
more air than product? - =
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http://abcnews.go.com/Video/playerIndex?id=9237007

PACKAGING TRENDS

Aseptic Packaging -technology that
keeps foods fresh without
refrigeration for extended periods

Strawberry Jam
&i(‘onfiture de Frais® ,

Usually used to package food products
canning
bottling




PACKAGING TRENDS

Environmental Packaging
- recycled material,
less plastic, and safer
for the environment


http://www.youtube.com/watch?v=p_96YCZowxY&safety_mode=true&persist_safety_mode=1&safe=active

PACKAGING TRENDS

Cause Packaging - promote social and
political causes
May be totally unrelated to the product




LABELING

Label - an identification tag, wrapper,
seal, or imprinted message that is
attached to a product or its package

® Main function is to inform customers
about a product’s contents and give
directions for use

® Protects businesses from legal liability
if someone if injured while using the
product

CAUHON Pressurized container. Do not puncture or incinerote crng g
‘eose o heat or store at temperctures above 120° F. KEEP OUTOFIMJ
CHILDREN. Do not spray towards face. If eye contact occurs, inse vel s
Hiritation persists, get medical attention. Dispose of container prpeh by
sy near or onto floor to avoid slipping. Intentional misuse by debest
concentrating and inhaling the contents can be harmful or fotd i &
Ihalation abuse. For more information, visit www.inhalant org

Nutrition Facts

Serving Size 1 cup (228g)
Sarvings Per Container 2

R AT e e B S P T e |
Amount Per Sarving

Calorias 260 Calorias from Fat 120
% Daily Walue®
Total Fat 13g 20%
Saturaled Fat 5q 25%
Trans Fat 2g
Cholesterol 30my 10%
Sodlum GE0mMg 28%:
Teotal Carbohydrate 319 10%
Ciiglary Fiber Og 0%
Sugars 50
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1.

3.

THREE KINDS OF LABELS

Brand Label - gives brand name and
trademark or logo

Descriptive Label - give information about
broduct use, construction, care,
berformance, and other features

Grade Label - states the quality of a

product \ y - :



http://images.google.com/imgres?imgurl=http://www.exposuremind.com/userfiles/Image/chiquita_banana.jpg&imgrefurl=http://reddit.wired.com/submissions_macro/?offset=75&h=2000&w=3008&sz=1791&hl=en&start=14&tbnid=TJmF1mb0SeHnWM:&tbnh=100&tbnw=150&prev=/images?q=chiquita+bananas&gbv=2&hl=en

DOES IT REALLY MEAN IT’S
HEALTHY?

SMART
CHOICES
PROGRAM
GUIDING FOOD
CHOICES "

SERVINGS
PER PACKAGE

12 CALORIES

PER SERVING



http://www.youtube.com/watch?v=mOt4EUTYIhQ&safety_mode=true&persist_safety_mode=1&safe=active
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